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Nature deficit disorder 

• Children, especially those living in big cities like Helsinki, 
become alienated from nature 

• The lack of personal connection with nature is said to be 
correlated with several physical and mental health problems, 
called ’nature deficit disorder’ by American writer Richard Louv 

• The most important reason for building Haltia was to provide a 
well-known base from where families can get information and 
make trips to nature and strengthen their connection to nature 

• Recent Finnish studies suggest that there is also a relationship 
between the development of allergies and the lack of a personal 
physical connection to nature in the childhood 
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Outdoor education  

• The schools of the Helsinki metropolitan area are desperately in 
need of places where to take classes for outdoor and 
environment education; the existing places are fully-booked for 
months onwards, the demand is much higher than the supply 

• Haltia provides rooms for such education and on opportunity to 
study the materials collected, and to eat picnic meals (from home 
or from the restaurant) 

• Natural Heritage Services and Haltia provide teachers as well as 
teaching material on protected areas 

• Services for the schools is one of the reasons why the cities pay 
80% of the running costs of Haltia 
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Urban recreation: Where and how? 

• The metropolitan area has ”a green arch” of protected areas, 
which are poorly known by the city-dwellers 

• Haltia has an exhibition on Nuuksio NP, Sipoonkorpi NP and 
several other protected areas suitable for outdoor recreation 

• Haltia also provides information on routes and on different 
outdoor activities suitable for the areas 
 

  Red dot – Haltia 
  Blue – PAs (NHS) 
  Light blue – private Pas 
  Yellow – recreational areas 
  Shaded red – large forests 
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”You are fat and sick!” 

• Obesity is perhaps the most dangerous epidemic in the world 
associated with several serious diseases like diabetes, 
cardiovascular diseases, etc. 

• Easily accessible Haltia aims to get people out to nature and 
national parks to do some physical exercise like hiking, skiing or 
canoeing - and to enjoy nature; it is all about proactive health 
care 

• Outdoor recreation and even staying in nature have clear 
positive influence on human health and mental wellbeing 

• Haltia and Nuuksio NP provide a lot or recreation opportunities 
• Special attention will be paid e.g. on remedial activities for   

burn out people together with the occupational health care 
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”I love design … and nature” 

• Haltia was designed by professor 
Rainer Mahlamäki, an 
internationally celebrated architect, 
and many other leading designers 
in order to become an attraction as 
building itself 

• Design and architecture are still 
hot issues in Finland, and a lot of 
people are interested in them 

• Thus, Haltia as a landmark is 
hoped to attract entirely new kind of 
visitors to the national park(s) 
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”I love arts.. and nature” 

• Haltia is also a self-standing attraction for those interested in art 
• The key piece of the exhibition ’the Game of Life’ was created by a 

celebrated artist Osmo Rauhala; for many people it alone is the 
reason to visit Haltia 

• The changing exhibitions will also include arts exhibition 
• Haltia is suitable for arts events; e.g. a summer theatre in the yard is 

planned 
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”I love sports… and nature” 

• In Nuuksio area, there have been conflicts in the past between 
the environmental authorities (of the cities) and the sports 
enthusiasts (orienteering) 

• In Haltia we wish to join the forces of conservationists and 
sports enthusiasts 

• One of the owners of Haltia is Solvalla group providing sports 
education, especially to the Swedish-speaking youth 

• It is hoped that the partnership will also get more people 
interested in nature and nature conservation 
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”I love food … and nature” 

• Even though Finnish food may not be as well-
known among the culinary circles as Italian or 
French food, significant progress has been 
evident in the Finnish cuisine 

• Slow food, local incredients, wild food, herbs, 
fish and mushrooms have become popular 
trends 

• Thus, presence of a nice restaurant may also 
lower the threshold of urbanised people to visit 
the national park  

• And the Solvalla students will visit Haltia every 
day 
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A meeting in a wilderness? 

• There is lack of meeting and conference facilities in the 
metropolitan area, and agencies and companies want to have 
meetings in nice and interesting places, preferably in places from 
where it is not possible to escape easily like from the venues in 
the city centre 

• Haltia has rooms for a conference (of up to 250 participants) and 
smaller meetings; the design makes it possible to create 
separate modules with their own entrances when needed 

• The income from the meeting facilities can be used to cover the 
running costs of Haltia 

• The meetings will usually include interpretation of the exhibition 
and a visit to the national park 
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Build an ecological house! 

• Haltia includes a lot of new solutions as 
an ’ecological’ building  

• It combines nature conservation and 
sustainable development 

• The city of Espoo, where Haltia is 
situated, is famous for its high-tec (Aalto 
University, HQs of Nokia and Neste etc.) 

• Haltia is a testing ground and model for 
building new suburban areas, and a 
potential source of inspiration for 
individual people contructing homes 
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”Where are the lakes?” 

• More than half of the foreign tourists visiting 
Finland visit the Helsinki metropolitan area 

• Helsinki is a major transit and stop-over centre 
of flight traffic between Europe and Asia 

• Helsinki also is a popular destination of summer 
cruisers in the Baltic Sea 

• So far it has been quite difficult to get to see 
even one of the 200 000 Finnish lakes, and the 
Helsinki market place is far from wilderness 

• Easily accessible Haltia is intended to meet this 
need 

• Haltia is likely to have a significant impact on 
local economies and employment 
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”But it is raining/snowing” 

• There are tens of private tour 
companies operating in the 
Nuuksio NP 

• For them it is very important to 
have Haltia as a flexible part of 
their services, especially when 
the weather conditions are not  
the best possible 

• Natural Heritage Services and 
Haltia work in partnership with 
responsible private companies 
and the tourism industry in 
general 
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There is (wild)life beyond the ring road 3! 

• Haltia is not the visitor centre of one national park 
only but the visitor centre of all the parks in 
Finland, a window to the Finnish nature 

• Haltia makes Finnish natural treasures known to the 
city-dwellers, who often know the nature in Thailand 
or Canary Islands better 

• Haltia tries to make it easy to go and visit other 
national parks in different parts of Finland by giving 
information on their services and attractions; indeed, 
the services are usually good and the visitor 
satisfaction is high – but you must take the first step  
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15 Pyhän-Häkki National Park 



Suojelualueiden hoito ja alueiden 
pyhyysarvot: kävijän saamat hyödyt 
 
• Kansallispuistoissa, erämaa-alueilla ja muilla 

suojelualueilla liikkujat tulevat niihin usein 
luonnon rauhan tai kauneuden takia, kokemus 
voi olla luonteeltaan hyvinkin hengellinen 

• Sillä on voitu lääketieteellisesti osoittaa olevan 
merkittäviä vaikutuksia ihmisten terveyteen ja 
hyvinvointiin 

16 Pyhä-Luosto National Park 
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Koli National Park 



Oulanka National Park 



In conclusion, Haltia fulfills aims of NHS 

• The primary aim of NHS is nature conservation and 
management of protected areas; but it is also in charge of the 
sustainable use of fish and game on government lands and 
waters. It includes environmental education 

• We carry out our job for the benefit of people, mainstreaming 
biodiversity conservation. We try to influence positively the 
mental and physical health and wellbeing of the people  

• We are committed to guarantee that the parks are used in a 
sustainable way. We work in partnership with tourism sector to 
increase positive impacts of parks to the local economies and 
employment, and the attitudes to nature conservation 

 

19 



And why it was named ’Haltia’? 

The name refers to 
• A fairy or a benign natural spirit of the Finnish mythology 

– Familiar to children, not dangerous, but exciting 
– Spiritual dimension of the nature experience 

• The highest mountain in Finnish Lapland 
– Wilderness areas, trekking 

• A well-known Finnish brand of oudoor clothing 
– Outdoor life 

• A custodian or a manager of something valuable 
– Park managers, rangers 
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